Atomy 8 Week Coaching Program

Building a coaching program for an Atomy MLM (Multi-Level Marketing)
business involves guiding distributors through a series of educational and
practical steps that help them build their network, understand products, and
achieve personal and financial growth. Below is a suggested structure for a
coaching program module designed to support Atomy distributors:

Atomy MLM Coaching Program: 8-Week Success Path

Module 1: Introduction to Atomy and MLM Basics
Duration: 1 Week

Objective: Understand Atomy's business model, values, and product lines.
Content:

1. Overview of Atomy’s Philosophy: Vision, Mission, Core Values.

2. Understanding the MLM business model and how Atomy operates.
3. The compensation plan: How you make money in Atomy.

4. Introduction to Atomy’s product categories and flagship products.

5. Personal Goal Setting: Aligning personal values with business goals.

Activities:

Watch company introduction videos.
Set up personal business goals for the next 3 months.
Attend Atomy meetings or webinars.

Module 2: Developing a Winning Mindset

Duration: 1 Week
Objective: Build a strong mental foundation for success in MLM.

Content:
1. Overcoming the fear of rejection.
2. Building resilience: Handling “no’s” and staying motivated.



3. The importance of self-development in MLM.
4. The power of daily habits: How to structure your day for success.

Activities:

Daily affirmations and visualization exercises.
Practice overcoming common objections with a coach or mentor.
Start a success journal to track daily activities and wins.

Module 3: Product Mastery

Duration: 1 Week
Objective: Become a product expert to better serve and educate
customers.

Content:

1. Deep dive into Atomy’s health, beauty, and home products.

2. How to use product knowledge to educate and sell effectively.

3. The importance of personal product use: Be a product of the product.
4. Creating a product demonstration strategy.

Activities:

Sample and use Atomy products daily.
Prepare a 3-minute product pitch for different categories.
Conduct a product demo with a friend or family member.

Module 4: Building Your Network
Duration: 1 Week
Objective: Learn how to attract, recruit, and retain team members.

Content:



1. Identifying your target audience and ideal prospects.

2. Approaching prospects: Warm market vs. cold market strategies.
3. Building relationships and rapport: How to establish trust.

4. The power of storytelling in network marketing.

5. Leveraging social media and digital tools to expand your reach.

Activities:

Create a list of 50 potential leads (warm and cold markets).
Practice your recruiting pitch with a coach or partner.
Create a social media plan for recruiting.

Module 5: Team Leadership and Support
Duration: 1 Week

Objective: Lead and support your team to ensure growth and duplication.
Content:

1. How to onboard new members and set them up for success.

2. Mentorship vs. leadership: Empowering others to succeed.

3. Team motivation: Building a positive and results-driven culture.

4. Goal setting and tracking for team members.

5. Running effective team meetings and training sessions.

Activities:

Run a practice onboarding session with a new recruit.

Set up a weekly check-in system for team members.
Organize a virtual or in-person training session for your team.

Module 6: Mastering Sales and Marketing



Duration: 1 Week
Objective: Hone your sales skills and learn to market the Atomy brand.

Content:

1. Sales techniques: Consultative selling, relationship selling.

2. How to handle objections and close sales.

3. Offline vs. online marketing: What works best for Atomy distributors.
4. Developing a personal brand: Positioning yourself as an expert.

5. Tools and resources for effective follow-ups.

Activities:

Role-play sales scenarios with a mentor.
Develop a personal marketing strategy (including social media).
Create a 30-day follow-up plan for all current prospects.

Module 7: Managing Finances and Business Growth

Duration: 1 Week
Objective: Learn how to manage income, expenses, and reinvest in your
business.

Content:

1. Understanding MLM compensation and earnings structure.

2. Tracking your income, expenses, and investments in the business.
3. Reinvesting in products, marketing, and team development.

4. Time management: Balancing personal life with business growth.
5. Scaling your business: When to take your MLM business full-time.

Activities:

Create a simple financial tracking sheet.
Plan a budget for the next quarter (including marketing and events).



Analyze your business and determine growth opportunities.

Module 8: Long-Term Success Strategies

Duration: 1 Week
Objective: Develop a long-term vision and action plan for your MLM career.

Content:

1. Building a sustainable business: Consistency over quick wins.

2. Understanding trends in network marketing and adapting to change.
3. Setting long-term personal and financial goals.

4. Leveraging testimonials and success stories to inspire others.

5. Staying connected to your "why": Purpose-driven motivation.

Activities:

Write a 1-year and 5-year vision plan for your Atomy business.
Interview a successful Atomy leader and learn from their journey.
Share your personal Atomy story with your team or on social media.

Program Delivery & Support
Weekly Group Coaching Sessions: Each week, participants will join a live
session where a coach reviews the module, provides further insights, and

answers questions.

Accountability Partners: Pair participants with another distributor for weekly
accountability and support.

Resource Library: Provide access to recorded webinars, scripts, product
guides, and marketing tools.



Community Support: Encourage participants to join a private online group
for ongoing peer support and motivation.

Mentorship: Offer one-on-one coaching for top-performing participants.

This coaching program is designed to gradually build a distributor's
confidence, skills, and knowledge, setting them up for sustainable success
in Atomy’s MLM business model. Each module can be customized
depending on the distributor's goals and local market conditions.



